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EGYPT
Lucky Symbols from Cammegh has
doubled its footprint at the Omar Khayyam ©©

CONNECTICUT

KGM and Alfastreet have installed its first deluxe
multi-player stations in Connecticut (2] 4]

SOUTH KOREA il
Mohegan Sun has confirmed the name of its
resort casino to open at Incheon Airport @0
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Subscribe at G3-247.com to read every G3 magazine,
download every market report and much more...
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Enhancing experience

we at INTRALOT have since focused our
efforts on providing our clients with an integrated
solution to support customer engagement over
multiple channels in a consistent, cross-channel,
meaningful way. Enabling this omni-channel
experience is a central objective of our on-going
development strategy towards personal gaming not
only for our gaming delivery platform but also for
various gaming verlicals.

aving introduced our concept of Universal
Gaming Experience (UGFE) as early as 2011,

Tn parallel to this, different regulatory frameworks
and competitive landscapes combined with
socioeconomic, cultural and infrastructural
differences, dictate that both the avenues and the
means for customer engagement as well as the
gaming content, the betting opportunities and
prices offered, should be localised to the needs of
each particular market.

Sports betting has evolved and grown immensely in
the last few years. Not too long ago operators would
offer betting opportunities on only a handful of
globally popular sports and major leagues, but
today betting can be offered on tens of thousands of
events per month, on tens of different sports and a
multitude of leagues and tournaments both for pre-
match and in-play betting. There's a real need to
adapt and customise the way the available content
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is presented to each respective market and to each
individual customer according to his preferences,
while making best use of the capabilities and usage
patterns of each touch-point class. We recognise
that content should be presented and structured
differently on a mobile phone than on the PC and
that a tablet is often not used just as a bigger screen
smartphone, as the pattern and context of use often
differ a lot. Our technology solutions are optimised
to each class of touch-point device. Our approach
to implementing the omni-channel customer
experience and offer optimised sports betting
content has been to utilise state-of-the art
technology at all levels.

Technology enables us to blend the lines between
delivery channels in order to offer seamless

We help operators tear down the
wall between online and land
based betting, allowing the ployer
to interact through our mobile
and web powered solutions while
in the shop, complementing each
over,

interaction with the gaming offering no matter the
channel used. At the front end, the touch point level,
mobile communications technologies, responsive
portal design, touch sensitive intelligent self-service
terminals (SSTs), responsive interactive in-shop
information systems and video streaming allow the
players to experience the gaming offering in a
uniform way, without space limitation and through
the channel they choose to interact.

‘We help operators tear down the wall between
online and land based betting, allowing the player to
interact through our mobile and web powered
solutions while in the shop, complementing each
over. Technology enables customer interaction to
spread across channels and at the same time enables
the operator to implement cross-channel
promotional and customer engagement strategies.
Advanced touch point technology combined with
GPS based location services can offer player
convenience connected with the social interaction
available in a traditional betting shop.

The opportunities are truly exciting. After placing a
bet with the cashier or at the S8T, the player may get
results and a winning notification at his mobile; one
may get a free bet ticket while playing on the
internet to use it at his next purchase in the POS
they shop in; a bonus promotion executed through a
Near Field Communication (NFC) enabled poster at
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the POS allows one to win bonus points that can be
utilised while playing through the weh/mobile
account; collecting points as a club member at
every interaction on any channel, allows one to
enjoy add-on offerings/services through any
channel.

At the middle tier, our solutions are powered by our
adaptive content management system (CMS) which
is coupled with artificial intelligence based CRM
functionality and supported by a real-time
analytics system. A consolidated database enables
the operator to have a unified view of the customer
no matter which channels or touch-points the
player has been using to interact. The CMS system
comprises a single point of control for all content
presented in any touch-point from mobile phones
to POS, self-service terminals and in-shop
information systems. It automatically adapts the
content to the particular customer, using analytical
patterns, and the method of use while continuously
learning from player's preferences.

Qur adaptive CMS system feeds player usage

information to the CRM and analytics modules and,
in turn, acquires from them directives based on
player usage, betting pattern information and
betting opportunities retrieved from the back-end,
the betting engine, to intelligently promote
packaged betting opportunities to selected target
player groups. We are always looking into new
ways of increasing customer engagement, the
player fun factor, while enhancing an operator's
ability to maintain his margins. For example,
delivering the ability to offer targeted one-click
wagering on multiples during in-play betting is an
area of active development. Intelligently engaging
the player while promoting a uniform brand image
across all channels and, at the same time, assisting
the operator to maintain a healthy margin is the key
value proposition offered by our integrated multi-
channel betting platform.

A seamless omni-channel experience, combined
with the ability to adapt our platforms, content and
services to local markets, is what we consider as
INTRALOT's strength in the regulated gaming
space. The INTRALOT sports betting solution is
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designed to support the sports betting operator in
promoting brand identity, maintaining hrand
awareness and increasing customer acquisition and
retention. At the same time we help operators
maximise turnover while maintaining a healthy
margin and optimising operational costs.

Prior to joining Intralot,
Ben waorked at Playtech
where he was
responsible for building
Playtech's trading
operation from scratch.
He has more than 11
years' experience within
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-3 the online hetting
Ben Simchon Chanoch  sector, having worked
Group Betting Director, — for bookmakers such
Intralot as BWIN, Bet Victar
(Victor Chandler) and
Winner.com.

True flat style to attract players,
full HD picture quality to keep them playing

With the ambition to exceed the highest quality standards, we engineer and build fouchmonitors developed for
the demanding requirements of the gaming indusiry. Today, the latest standard for interactive gaming applications
is our IntelliTouch® Zero-Bezel / iTouch surface acousfic wave (SAW) touchscreen technology. This technology
delivers modermn, true flat designs cost-effectively without compromising brightness or optical clarity.

= Seamiess edge-to-edge glass

* Fast and accurate response

= Ultimate picture quality;
fouch and non-louch match

* Same long-proven
touchscreen controller
as standard bezel SAW

= Competitive price point

Find oul more about Elo's interaclive solutions for gaming
at www.elogaming.com
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